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Collateral
and Product Sales
Literature

SMCisaleader inthe
development and production of pneumatic actu-
ators, valves, linear motion devices and control
systems for a wide range of advanced robotic
manufacturing environments.

In an effort to streamline

the structure of their product offering, SMC
outlined a strat-

.ﬂ }“ egy to define
core productsin
an integrated

= system form,

ool titled“Z
Products’. In the
initial Situation
anadysis and pro-

My /Cct definition, a

comprehensive out-
line of each product and category was defined
and integrated into a series of collateral compo-
nents. Specia attention was given to the prepa-
ration of technology statements and
feature/benefit sets for each product group.

The culmination of effort
was a series of 11 product brochures, additional
support collateral and anationa trade advertis-

ing campaign. The design process included the

Highlight:

Supplying tools which have a significant

impact on the way a sales force interacts

with their customer base is always a mar-

keting goal.
While the “ Z Products’ line contained over Integrated
3000 individual product configurations, it is Srategic
only a fraction of the 30,000 discrete prod-

Marketing

uctsin the overall SMC product offering.
The goal of the collateral program was to dis-

till the amount information provided to the

customer and focus on broad feature sets with

infinite customizeable potential.

Communications
Solutions
Through

Design




||1|||| =

{ DI
i rird=

T Thes W) S
Fror T Wl | Himk
P fosm oo e

Fvm i T |
[ - t g ==

Prism
Design
Group

ﬂ."‘" W
T s m
. f_r" ‘:
& rwreann . & 3
[# " o

o = . B
ﬁ""‘f__ § . e, X e
= ol o
. -
T S
L5 M -
- = 5%
= - ¢
234 4

2440 Winfield Drive

Carmel, IN 46032
317.873.5671

1 317.873.5674

800.484.1639 (2529)

Integrated Strategic
Marketing
Communications TI:
Solutions Through

Design Pg:
Cl: 317.514.4191
Em: tvernon@prismdesign.com
Wh: www.prismdesign.com
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development of a series of stylesfor charts,
graphs and diagrams which clearly and concise-
ly illustrated performance issues.

Mechanical and techno-
logical aspects of each of the various products
was represented by a consistent technical illus-
tration style. Color coding was used to assist in
the delineation of both product categories and
layers of system functiondlity.

In addition, Prism
Design Group worked closely with technical
and engineering staff in the outline and focus of
content, writing the final text for engineering
review. The focus of the content was specifical-

ly benefit oriented,
with a concentration on
cross-sdlling the prod-
uct line as a compre-
hensive, integrated
solution. This approach
was re-enforced by a
' change in the emphasis
of the salestraining
process to a more consultive, problem-solving

relationship building focus.

* Program Planning

¢ Information Design

* Product Collateral

* Field Sales Tools

« National Advertising.
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